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ABOUT BARRAIN BAY
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Bahrain Bay is a §2.5 billion waterfront
development on the northern coast of Manama.
It took 6 years for this 500,000 sgm to rise
from the sea to become a premier location for
regidential, commercial, retail, tourism,
community facilites, and public amenities in
the Kingdom. Each site has the highest amount
of visibility, making every project a prime
establishment.

Bahrain Bay is easily accessible from the
mainland via two multi-lane causeways

and the North Manama Causeway. It is
nnparalleled in the region for its sustainability
and innovative central air system that
provides air conditioning in every building.

For the past © years, Bahrain Bay continued

to attract international investors - thanks to the
various awards it received throughout the years,
including the 2010 Best Mixed Use
Development Arabia and Best Mixed Use
Development Bahrain (Arabian Commercial
Property Awards with Bloomberg Television),
2010 Best Mixed-Use Development Category,
and 2007 International Arch of Europe by
Business Initative Directions.
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Waterbay is within reach of several landmarks in

: the Kingdom, including the Four Seasons
Hotel, the breathtaking Arcapita headguarters,

and the new Al-Baraka Banking Group building.

In 2017, The Avenunes successfully opened and
provides a 1.5 km corniche that includes retail
outlets, movie theatres, play areas, arcades,
public park, indoor market, and various
restaurants and cafés.
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ABOUT WATERBAY

GUplgyc

Waterbay is the new standard for luxury in
Manama. The Kingdom of Bahrain, well-known
for luxurious establishments, will now have
a higher standard as the newest creaton of Bin
Fageeh intends to challenge the status gquo.

Taking advantage of the fertile lands of
Manama, Bin Fageeh secured the most
desirable land along the shores of Bahrain
Bay to build a stunning ten-storey structure.

The land will hold varions units, from
l-bedroom, 2-bedroom, 3-bedroom apartments
to penthouse suites — in addition to a 2-floor
basement parking for its residents — all
designed to provide comfort, convenience, and
satisfacton.

This oasis also includes space for high-end
retailers and various amenities that include a
pool, Ladies’ & Gents' gym, and manicured
COMmOons.

With the fun and entertainment opportunities
awaiting in the different landmarks of Bahrain
Bay, Waterbay is delivered with both service
and guality in mind - set to be a magnificent
architectural feat by Bin Fageeh.
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When Bin Fageeh's architects embarked on i (gl sl pmTlag dafd o asydi, g
the journey to build Waterbay, they aimed to waﬁtwmw'wiwl}ﬁww@#
pay homage to the sea, and sought to call this Hial |§ El ﬂﬂ EH ==
relationship to mind in the context of Waterbav. e "E
Its beautiful placement along the bay involkes
the long nautical historv of the Kingdom. Mlmqﬂlﬂlﬂwwﬂkl&ﬁq {'9:' "'FI
Hlendl cga cpo duiliod drasadl ot duspall & I—h
Additionally, Waterbay features a curtain wall a0 T wliay uq!ﬂi}mnqjmi ' g LR T ""
system that wraps the buildings with glass to let ﬂ-ﬂﬁ-‘lﬁjﬂiuLG-ﬂJ;Llﬂfud;}ﬂ{ﬁi : i ,-]'r
in the ideal amount of natural light. Two panes ﬂﬂiﬁlmﬂw Ulﬂll;‘l;?-im . J:qﬁ‘"" .
of & mm glass separated bv 12 mm of airspace e v S

are used to maximize the sun’s light—but

minimize 1ts heat. ﬁmmwwﬁﬁimﬂ J "II"'.
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INTERTORS
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Bin Fageeh's team of architects conceptualized
‘each unit as the epitome of luxury. Waterbay's

‘architects have anticipated each step of vour
~ day, allowing your life to unfold effortlessly.

Watural light streams in from floor-to-ceiling,
curtain wall windows, illuminating a gorgeous

open floor plan. Perfectly-proportioned high
ceilings and lush carpeting complete the

picture.

‘The beautiful residential floors will come
in three tones, light, medium, and dark, all
presenting natural and elegant ambience.

The lighter theme, minimal at heart, but

- elegant, that welcomes an airy, tranguil, and
peaceful mood with pearlescent finishes and
ﬁee flowing forms of architecture.

‘The medium theme whispers luxury, flowing
‘with navy hues, concluded by exceptional
curves and contrasting textures.

Finally, the darker theme offers the balance
‘and peace that comes with black and white.
Glamorous and free flowing, dreamy and
dramatic. The design offers high contrast,
deeper accents, and focused lighting.
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THE A-LIST LIFESTYLE 6paidill 6lun g Luwl

.~ FACILITIES AND AMENITIES

Golyall

‘Waterbay offers elite facilities like a ground
floor swimming pool that is heated and

‘@ Jacuzzi. There are also two gyms offering
‘8 wide range of equipment. The children
‘will also enjoy the kids swimming pool and
playground. A sprawling landscaped garden

15 perfect for gathering and BBQ events.

For indoor activities, there is 8 home theater
room and a prayer room to help fulfill spiritual
commitments,

Facilities

- A swimming pool for adults and kids.
- A nursery & playroom for kids.

- A movie theater.

- A coffee shop.

- Several prayer rooms.

- Gyms for both men and women.

- A complimentary luxury car service
transporting you to destinations within
3 kilometers.
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ABOUT BIN FAQEEH

dLad oM e 2.

Bin Fageeh Real Estate Investment Company
was founded in Bahrain in 2008 to develop real
gstate of the highest quality and desirability. Bin
Fageeh i3 now widely recognized as a clear real
gestate leader in the Kingdom.

Bin Fageeh oversees each aspect of a property’s
lifecycle, from construction and development to
appraisal and property management, ensuring
that every step of the process is carried out to
the highest possible standard.

Bin Fageeh is committed to fostering and
maintaining relationships of trust with everyvone
with whom they do business, and they strive to
represent a partmer in luxury vou can count on.

Limited 5

Bin Fageeh has officially launched its impressive
five year plan known as the “Limited 5" with
Waterbay project. “Limited 5" plan entails the
launch of an exclusive limited edition project
each vear for five years starting from 2015.
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ABOUT PARAMOUNT

cugloljl Jga

The Paramount Pictures monntains surrounded U d Ll dgan mlsu-juhjﬁ;uﬂ.ﬂjqj.mﬁ awnl

by 22 stars, a name and icon that are

synonymous with entertainment and above umly'mq@ﬁummmjilu?WJW
all, creativity. Paramount Pictures has always o w‘dwmw@wmm
been known for exceptional film making, but aglajplg gileollpro violl Loaidylad dode o culgad
today the brand stands for more — it stands for jLiaialig dpols.al
adventure and escape. In short it symbolized @Mdﬂﬁnﬂpumwmﬁ Aol ﬂlﬁﬂ.ﬂ.l
a lifestyle that is deeply embedded in global )

culture.
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THE DIRECTOR o)Al

ABOUT PARAMOUNT
HOTELS & RESORTS

Al wleaiiallg galiall Jga

w Paramount Hotels & Resorts has been originated to translate
' same bold imagination and inspiring talent into an innovative and
eshing guest experience.

e hotels, resorts and residences produced by Paramount Hotels

& Resorts will be developed using the creative process honed over
Paramount Pictures' 100 year history, service, design, entertainment,
food and beverage as well as wellness & fitness. All of these concepts
will combine in & magical way and set a rare standard in loxury
hospitality.

Paramount Hotels & Resorts will stage a series of dynamic and
sensory experiences, which live up to our mantra of producing
loxury hospitality that 15 unmistakable, unforgettable and therefore
unmissable, with guests led on a journey that delights the eyes and
engages the emotions.
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Paramount Hotels & Resorts brand essence is “collaboratively™

and as befitzs a brand born in the Hollywood hills, as per the studio
maodel, each property will be conceived as a major release and will be
crafted by a team of nniguely creative people, working together in a
nniquely creative process to direct, design and detail and exceptional
experience and with the reassuring signatures of the Paramount
Hotels & resorts brand.

To create this luxury lifestyle hotel brand, Paramount Hotels &
Resorts collaborated with high profile consultants to create unigue
concepts, like with Blau & Associates from Las Vegas for food &
beverage concepts, GOCO from Bangkok for wellness & fitness
concepts, POD Architects from Paris for a screening room concept,
VM Design Studio from New York for a work play suite concept,
MDG from Dubai for I'T & Audio-Visual concepts, Crenean from
Hasselt for a retail concept and Miaja from Singapore for a kids
club concept. Luxury Branding from London created the corporate
identity and EarthCheck from Brisbane provided the sustainable
development standards.

Since Paramount Hotels & Resorts creation in 2012 they have
signed-up 19 hotels, resorts and serviced residences projects totaling
over 7500 keys.
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STAGE PLAN diapall diad

ST 30 5T 7THg, TH Tyn

ical Floor Plan

NORTH SIDE

1-Bedroom Simplex A
1-Bedroom Simplex B
1-Badroom Simplex C
1-Bedroom Duplex A

a.
i
T.
.

1-Bedroom Duplex B
2-Badroom Duplex A
2-Bedroom Duplex B
2-Bedroom Foyal A

9, Z2-Bedroom Simplex O
10, 2-Bedroom Simplex B
11. 2-Bedroom Executive A
12, 3-Bedroom Penthouse

SOUTHSIDE

13, 5-Bedroom Penthouse
14. 2-Bedroom Executive A
15. 2-Bedroom Simplex B
16. 2-Bedroom SimplexC

17. 2-Bedroom Royal C

15. 2-Bedroom Duplex B
19, 2-Bedroom Duplex &
20, 1-Bedroom Duplex B

21. 1-Bedroom Duplex A
22, 1-Bedroom Simplex
23, 1-Bedroom Simplex B
24, 1-Bedroom Simplex A

e

STAGE PLAN dlajalldins

8" Typical Floor Plan

NORTH SIDE

1-Bedroom Simplex &
I-Bedroom Simplex B
1-Bedroom Simplex O
2-Bedroom Simplex ©

5. 2-Bedroom Simplex B
6. 2-Bedroom Executive A
7. 3-Bedroom Penthouse

SOUTH SIDE

8. 3-Bedroom Penthouse 12. 1-Bedroom Simplex
0, 2-Bedroom Executive A 13. I-Bedroom Simplex B
10, 2-Bedroom Simplex B 14. 1-Bedroom Simplex &
11. 2-Bedroom Simplex ©

3/
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0™ Typical Floor Plan

2 3
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NORTH SIDE SOUTH SIDE CENTER

I. 1. 1-Baedroom Simplex A 5. 5. 2-Bedroom Simplex B 8. 2-Bedroom Executive A 12, 1-Bedroom Simple= B 7. 4-Bedroom
2. 2. 1-Bedroom Simplex B G. 6. 2-Bedroom Executive A& 9. 2-Bedroom Simplex B 13, 1-Bedroom Simplex & Sky Villa

3. 3 1-Bedroom Simplex O 10, 2-Bedroom Simplex ©

4. 4. 2-Bedroom Simplex C 11. 1-Bedroom Simplex
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|-BEDROOM SIMPLEX-TYPE B

AREA - 63.46 SOM"

TYPE B
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TYPE C

|I-BEDROOM SIMPLEX-TYPE A

- 30.73 SOM*

AREA

- 6007 SOM*

-BEDROOM SIMPLEX-TYPE C

WATERBAY

*The total size of the unit is an approximate extémation and can vary, i l ]

AREA

10 *The total size of the unit i an approcimate estimation and can vary.
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|I-BEDROOM DUPLEX-TYPE A

AREA - 72.14 SOM*

LOWER LEVEL PTAN

UPPER LEVEL PLAN

|-BEDROOM DUPLEX-TYPE B

AREA - 71.8 SOM°
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LOWEERE LEVEL PLAN

UPPEER LEVEL PLAN

*The total size of the unit is an approximate estimation and can vary

2-BEDROOM DUPLEX ROYAL-TYPE A

AREA - 121.49 SOM*
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LOWER LEVEL PLAN

2-BEDROOM DUPLEX-TYPE B
2-BEDROOM DUPLEX-TYPE C

T

AREA - 124.57 SOM"
AREA - 125.87 SOM*
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2-BEDROOM SIMPLEX EXECUTIVE -TYPE A 2-BEDROOM SIMPLEX-TYPE B

AREA - 131.83 SOM* AREA - 126.05 SOM*

!)(_) *The total size of the unit is an approximale estimalion and can vary. *The total size of the unit (5 an approximate estémation and can vary. F)]
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2-BEDROOM SIMPLEX-TYPEC

AREA - 125.02 SOM"

)2
!) *The total rize of the unit is an approximate esfimation and can vary.
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3-BEDROOM PENTHOUSE 4-BEDROOM SKY VILLA

AREA - 227.75 SON' M Oy S AREA - 443,82 SOMI
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